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Ina study on diabetic patients, researchers leveraged the explanatory framework of Pender's Health
Promotion Model (HPM) to shift the health education paradigm from the "one-way transfer of
nutritional knowledge" to a "multi-level behavioral intervention.” In this context, the root causes
of patients' non-adherence were examined not as a mere deficit in knowledge, but rather through
the complex interplay of perceived benefits and barriers, as well as interpersonal and situational
influences; ultimately, targeted interventions addressing these specific constructs led to a
significant change in vegetable consumption patterns.

DOI: 10.4103/jehp.jehp_131_23

Original Article

Fruit and vegetable consumption in
diabetics patients: Effect of pender
health promotion model (HPM)
intervention

Batool Zeidabadi'®, Reza Sadeghi®, Seyed Vahid Ahmadi Tabatabai*,
Mohammad Mogaddasi Amiri?, Parniya Abolghaseminejad?, Khadijeh Ahmadzadeh!

Abstract:

BACGKGROUND: This study was aimed 1o investigate the efiect of the intervention based on Pender's
health promation model (Penders HPM) 1o improve the consumption of fruits and wegetables in
diabetic patients.

MATERIALS AND METHODS: The present study was guasi-experment community-based research
conducied on 112 diabetic patients in Sirjan Gity. Eligible diabetic patients were randomly divided
into two experimental and control groups. The data were collected by two guestionnaires, Behavioral
Risk Facior Surveillance Systemn and the researcher-made based on Pender's HPM. In order to
compare qualitative variables between two groups, Ghi-square test was performed. P value <0.03
was considered significant.

RESULTS: The findings showed that there is a significant difference in the consumption of fruit juice in
rmen and women (P value = 0.018). In this study. the perceived obstacles structure and interpersonal
influences structure was effective on the consumption of vegetables and salad in diabetic patients
before and after the educational intervention.

COMCLUSION: Perceived benefits and interpersonal and situational influencers are effective on
the consumption of fruits and vegetables in diabetic people and health planners should design
educational interventions in order to increase the consumption of fruits and vegetables in the target
group by considering these effective determinants.
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